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"We see our company as a fabric that can only function successfully if its
warp and weft are coordinated. Long-term economic success is only possib-
le if we succeed in creating and maintaining social and ecological values.
Only in this way can a balance be struck between economic, ecological and

social aspects. "
Philippe Baumann, CEO

LONGEVITY OF OUR PRODUCTS

Useful life of 15 to 20 years on average: The longevity
of our products is a fundamental prerequisite for
long-term use and has an enormous impact on their
environmental footprint. We focus on timeless design,
high-quality materials and workmanship, as well as
transparent information on use and care.

PROMOTING CIRCULA ECONOMY

84% monomaterial textiles (target for 2030: 90%); use
of recycled yarns; 100% of our products (pre-consu-
mer) surplus stock is reused for its original or another
purpose, or recycled into a new material.

CLIMATE PROTECTION

Since 2008, committed to voluntary CO, reduction to-
wards the Swiss government and already a member
of the Swiss Energy Agency for Industry since 2003.
CO, emissions have been reduced by 35% since 2013,
with the goal of achieving a further 35% reduction by
2030 through additional measures.

PRODUCT SAFETY & WELL-BEING
OEKO-TEX® STANDARD 100 for ~80 % of our product
range.

More details can be found in our sustainability report:
creationbaumann.com/sustainability-report

ISO 14001

Certified according to the best-known environmental
management system ISO 14001 since 2000 - continu-
ous optimisation of environmental performance.

WORKING CONDITIONS

Family business since 1886, in its fourth generation,
with a modern, transparent corporate culture and a
focus on health and wellbeing.

ENVIRONMENTAL & CODE OF CONDUCT FOR OUR
SUPPLIERS

Binding, internationally recognised standards and
conventions on sustainability and environmental pro-
tection, working conditions, ethics and transparency
for all partners. This includes, among other things, an
absolute ban on forced and child labour in all areas of
business and throughout the entire supply chain.

INNOVATION AS A FUNDAMENTAL MINDSET AND
CORE COMPETENCE

A pioneer in functional textiles since 2002, starting
with blackout fabrics, followed by glare and heat pro-
tection as well as acoustic fabrics, with a focus on re-
cyclable product development.



